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Indicate by checkmark if the registrant is not required to file reports pursuant to Section 13 or Section 15(d) of the
Exchange Act. Yes No

Indicate by checkmark whether the registrant (1) has filed all reports required to be filed by Section 13 or 15(d) of the
Securities Exchange Act of 1934 during the preceding 12 months (or for such shorter period that the registrant was
required to file such reports), and (2) has been subject to such filing requirements for the past 90 days. Yes No

Indicate by checkmark whether the registrant has submitted electronically and posted on its corporate Web site, if any,
every Interactive Data File required to be submitted and posted pursuant to Rule 405 of Regulation S-T during the
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Indicate by checkmark if disclosure of delinquent filers pursuant to Item 405 of Regulation S-K is not contained
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Indicate by checkmark whether the registrant is a large accelerated filer, an accelerated filer, a non-accelerated filer, or
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in Rule 12b-2 of the Exchange Act.
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Non-accelerated filer (Do not check if a smaller reporting company) Smaller reporting company
Indicate by checkmark whether the registrant is a shell company (as defined in Rule 12b-2 of the Exchange
Act). Yes No

As of July 29, 2016, the aggregate market value of the registrant s outstanding common equity held by non-affiliates
was $1,732,438,400.

The number of shares of the Issuer s common stock, $0.01 par value, outstanding as of March 22, 2017, was
41,986,487 shares.

DOCUMENTS INCORPORATED BY REFERENCE
Part III hereof incorporates certain information by reference from the registrant s definitive proxy statement for its

2016 annual meeting of shareholders, which will be filed with the Securities and Exchange Commission not later than
120 days after the close of the registrant s fiscal year ended January 29, 2017.
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PART I

ITEM 1. BUSINESS
Our Company & History

References to the Company, we , us , our and Dave & Buster s in this Annual Report on Form 10-K (the Repor
references to Dave & Buster s Entertainment, Inc. ( D&B Entertainment ) and its subsidiaries. D&B Entertainment was
initially owned by Oak Hill Capital Partners III, L.P. and Oak Hill Capital Management Partners III, L.P.

(collectively, the Oak Hill Funds ). In October 2014, we completed our initial public offering ( IPO ). As of January 29,
2017, the Oak Hill Funds no longer owned any of our outstanding stock.

The Company, headquartered in Dallas, Texas, is a leading owner and operator of high-volume entertainment and
dining venues ( stores ) under the name Dave & Buster s . The core of our concept is to offer our customers the
opportunity to Eat Drink Play and Watch all in one location. Eat and Drink is offered through a full menu of Fun
American New Gourmet entrées and appetizers and a full selection of non-alcoholic and alcoholic beverages. Our
Play and Watch offerings provide an extensive assortment of entertainment attractions centered around playing games
and watching live sports and other televised events. Our customer mix skews moderately to males, primarily between
the ages of 21 and 39, and we believe we also serve as an attractive venue for families with children and teenagers.
We believe we appeal to a diverse customer base by providing a highly customizable experience in a dynamic and fun
setting.

We operate on a 52 or 53 week fiscal year that ends on the Sunday after the Saturday closest to January 31. Each
quarterly period has 13 weeks, except in a 53 week year when the fourth quarter has 14 weeks. Fiscal 2016, 2015,
2014, 2013, and 2012, which ended on January 29, 2017, January 31, 2016, February 1, 2015, February 2, 2014, and
February 3, 2013, respectively, each contained 52 weeks except fiscal 2012, which contained 53 weeks. All dollar
amounts are presented in thousands, unless otherwise noted, except share and per share amounts.

We opened our first store in Dallas, Texas in 1982 and since then we have expanded our portfolio nationally to 92
stores located in 33 states and one Canadian province as of January 29, 2017. We opened eleven new stores during
fiscal 2016 and anticipate opening eleven to twelve additional stores in fiscal 2017.

Eat Drink Play and Watch - All Under One Roof

When our founders opened our first location, they sought to create a brand with a fun, upbeat atmosphere providing
interactive entertainment options for adults and families, while serving high-quality food and beverages. Since then

we have followed the same principle for each new store and in doing so we believe we have developed a distinctive
brand based on our customer value proposition: Eat Drink Play and Watch. The interaction between playing games,
watching sports, dining and enjoying our full-service bar areas is the defining feature of the Dave & Buster s customer
experience, and the layout of each store is designed to promote crossover between these activities. We believe this
combination creates an experience that cannot be easily replicated at home or elsewhere without having to visit
multiple destinations. Our locations are also designed to accommodate private parties, business functions and other
corporate-sponsored events.

Eat
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We seek to distinguish our food menu from other casual dining concepts with our strategy of offering Fun American
New Gourmet entrées and appetizers. Our Fun American New Gourmet menu is intended to appeal to a broad
spectrum of customers and includes classic American offerings with a fun twist. We believe we offer high-quality
meals, including gourmet pastas, choice-grade steaks, premium sandwiches, decadent desserts and health-conscious
entrée options that compare favorably to those of other higher-end casual dining operators. We believe our broad
menu offers something for everyone and captures full meal, snacking and sports-viewing
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occasions. We plan to introduce new menu items three times per year that we believe reinforce the fun of the Dave &
Buster s brand. Our food revenues, which include non-alcoholic beverages, accounted for 67.6% of our food and
beverage revenues and 30.4% of our total revenues during fiscal 2016.

Drink

Each of our locations also offers full bar service, including a variety of beers, signature cocktails, and premium spirits.
We continually strive to innovate our beverage offerings, adding new beverages three times per year, including the
introduction of fun beverage platforms such as our Luxe Patron LITs, Smashtails and Glow Kones. Beverage service
is typically available throughout the entire store, allowing for multiple sales opportunities. We believe that our high
margin beverage offering is complementary to each of the Eat, Play and Watch aspects of our brand. Our alcoholic
beverage revenues accounted for 32.4% of our total food and beverage revenues and 14.6% of our total revenues
during fiscal 2016.

Play

The games in our Midway are a key aspect of the Dave & Buster s entertainment experience, which we believe is the
core differentiating feature of our brand. The Midway in each of our stores is an area where we offer a wide array of
amusement and entertainment options, typically with over 150 redemption and simulation games. Most of our games
are activated by game play credits on magnetic stripe cards or RFID devices (collectively, Power Cards ). A customer
purchases the game play credits or chips at an automated kiosk or from an employee. Our amusement and other
revenues accounted for 55.0% of our total revenues during fiscal 2016. Redemption games, which represented 79.5%
of our amusement and other revenues in fiscal 2016, offer our customers the opportunity to win tickets that are
redeemable at a retail-style space in our stores that we have branded WIN!, with prizes ranging from branded novelty
items to high-end electronics. We believe this opportunity to win creates a fun and highly energized social experience
that is an important aspect of the Dave & Buster s in-store experience and cannot be easily replicated at home. Our
video and simulation games, many of which can be played by multiple customers simultaneously and include some of
the latest high-tech games commercially available, represented 17.2% of our amusement and other revenues in fiscal
2016. Other traditional amusements represented the remainder of our amusement and other revenues in fiscal 2016.

Watch

Sports-viewing is another key component of the entertainment experience at Dave & Buster s. All of our stores have
multiple large screen televisions and high quality audio systems providing customers with a venue for watching live
sports and other televised events. Our D&B Sports areas provide an immersive viewing environment that provides
customers with an average of 40 televisions, including 100+ inch high definition televisions, to watch televised events
and enjoy our full bar and extensive food menu. We believe that we have created an attractive and comfortable
environment that includes a differentiated and interactive viewing experience that offers a new reason for customers to
visit Dave & Buster s. Through continued development of the D&B Sports concept in new stores and additional
renovations of existing stores, our goal is to build awareness of D&B Sports as the best place to watch sports and the
only place to watch the games and play the games.

Our Company s Core Strengths
We believe we benefit from the following strengths:

Strong, distinctive brand with broad customer appeal. We believe that the multi-faceted customer experience of Eat
Drink Play and Watch at Dave & Buster s, supported by our national marketing, has helped us create a widely
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recognized brand with no direct national competitor that combines all four elements in the same way. In markets
where we have stores, over 90% of casual dining customers stated that they are aware of

Table of Contents



Edgar Filing: Dave & Buster's Entertainment, Inc. - Form 10-K

Table of Conten

our brand as a dining and entertainment venue. Our customer research shows that our brand appeals to a relatively
balanced mix of male and female adults, which is moderately skewed to males, primarily between the ages of 21 and
39, as well as families and teenagers. Based on customer survey results, we also believe that the average annual
household income of our customers is in excess of $75, which we believe represents an attractive demographic.

Multi-faceted customer experience highlights our value proposition. We believe that our combination of interactive
games, attractive television viewing areas, high-quality dining and full-service beverage offerings, delivered in a
highly-energized atmosphere, provides a multi-faceted customer experience that cannot be easily replicated at home or
elsewhere without having to visit multiple destinations. We aim to offer our customers a value proposition comparable
or superior to many of the separately available dining and entertainment options. We are continuously working with
game manufacturers and food providers to create new games and food items at compelling price points to retain and
generate customer traffic and improve the customer experience. Our value proposition is enhanced by what we
consider to be innovative marketing initiatives, including our Eat & Play Combo (a promotion that provides a
discounted Power Card in combination with select entrées), Super Charge Power Card offerings (when purchasing or
adding value to a Power Card, the customer is given the opportunity to add more chips to the Power Card at a lower
cost per chip amount), Half-Price Game Play (every Wednesday, from open to close, we reduce the price of every
game in the Midway by one-half), Everyone s a Winner (a limited-time offer providing a prize to every customer that
purchases or adds value to a Power Card in the amount of ten dollars or more) and free game play promotions to
feature the introduction of our new games. We believe these initiatives have helped increase customer visits and
encourage customers to participate more fully across our broad range of food, beverage and entertainment offerings.

Vibrant, contemporary store design that integrates entertainment and dining. We believe we continue to benefit
from enhancements to the Dave & Buster s brand through our store design and D&B Sports initiatives, which began in
fiscal 2011. Our current store design provides a contemporary, engaging atmosphere for our customers that includes
clearly differentiated spaces, which are typically sub-branded as Eat at Buster s, Gamebar, Dave s Arcade, WIN! and
D&B Sports, designed to convey each component of our customer value proposition: Eat Drink Play and Watch. Our
store designs include a modern approach to the finishes and layout of the store, which we believe encourages
participation across each of the store s elements. The oversized graphics and images throughout the store are intended
to communicate our brand personality by being fun, contemporary and larger-than-life. The dining room décor
includes booth and table seating and colorful artwork, often featuring local landmarks. Our WIN! area provides a
retail-like environment where customers can redeem their tickets for prizes. All of our new locations opened since the
beginning of fiscal 2011 incorporate our new store design. We believe the introduction and continued expansion of

our D&B Sports concept, currently incorporated in approximately 80% of our store base, provides an attractive
opportunity to market our broader platform to new and existing customers through a year-round calendar of
programming and promotions tied to popular sporting events and sport-related activities. The large television screens,
comfortable seating, a full menu of food and beverages and artwork often featuring images of local sports teams and
sports icons help create what we believe to be an exciting environment for watching sports programming. We have
strategically invested over $87,000 since the beginning of fiscal 2011 to introduce D&B Sports and modernize the
exteriors, front lobbies, bars, dining areas and the WIN! area of select locations. During fiscal 2016, we completed the
remodel of six stores and added D&B Sports branding to an additional three stores. As of the end of fiscal 2016,
approximately 85% of our stores are either new or were remodeled to incorporate our new store design.

History of margin improvement. We have a proven track record of identifying operational efficiencies and
implementing cost saving initiatives and have increased our net income by $98,090 and our Adjusted EBITDA
Margins (defined in Non-GAAP Financial Measures ) by approximately 970 basis points from fiscal 2010 to fiscal
2016. We expect our continued focus on operating performance at individual locations and leveraging general and
administrative expense and advertising expense will continue to positively impact operating margins, although there is
no guarantee that this will occur.
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Store model generates favorable store economics and strong returns. We believe our store model offering
entertainment, food and beverages provides certain benefits in comparison to traditional restaurant concepts, as
reflected by our average annual comparable store revenues of $12,000 and average Store Operating Income Before
Depreciation and Amortization Margins (defined in Non-GAAP Financial Measures ) of 32.5% for comparable stores
in fiscal 2016. Our entertainment offerings have low variable costs and produced gross margins of 88.2% for fiscal
2016. With approximately 55.0% of our revenues from entertainment, we have less exposure than traditional
restaurant concepts to food costs, which represented only 8.0% of our total revenues in fiscal 2016. Our business
model generates strong cash flow that we can use to execute our growth strategy. We believe the combination of our
Store Operating Income Before Depreciation and Amortization Margins, our refined new store formats and the fact
that our stores typically open with high volumes that drive margins in year one will help us achieve our targeted
average year one cash-on-cash returns in excess of 35% and five-year average cash-on-cash returns in excess of 25%
for both our large format and small format store openings, however there is no guarantee such results will occur with
future store openings. The 37 stores that we have opened since the beginning of 2008 (that have been open for more
than 12 months as of January 29, 2017) have generated average year one cash-on-cash returns of 47.2%. The 29 stores
that opened subsequent to fiscal 2010 have generated average year one cash-on-cash returns of 51.9%. We define and
calculate cash-on-cash returns for an individual store as (a) Store Operating Income Before Depreciation and
Amortization, excluding pre-opening expenses, national marketing expense allocation, non-cash charges related to
asset disposals, currency transactions and changes in non-cash deferred amusement revenue and ticket liability,
divided by (b) our net development costs. Net development costs include equipment, building, leaseholds and site
costs, net of tenant improvement allowances and other landlord payments, excluding pre-opening costs and capitalized
Interest.

Commitment to customer satisfaction. We aim to enhance our combination of food, beverage and entertainment

offerings through our service philosophy of providing a high quality and consistent customer experience through

dedicated training and development of our team members and a corporate culture that encourages employee

engagement. As a result, we have experienced significant improvement in our Guest Satisfaction Survey results since

we began the surveys in 2007. In 2016, 82.9% of respondents to our Guest Satisfaction Survey rated us Top Box

(score of 5 out of a possible 5) in Overall Experience and 84.5% of respondents rated us Top Box in Intent to
Recommend. By comparison, in 2007, 44.0% of respondents rated us Top Box in Overall Experience and 64.8% of
respondents rated us Top Box in Intent to Recommend. We utilize our loyalty program to market directly to members
with promotional emails and location-based marketing. Through our loyalty program, we email offers and coupons to
members and notify them of new games, food, drinks and local events. In addition, members can earn game play

credits based on the dollar amount of qualifying purchases at our stores. We expect that as our loyalty program grows

it will be an important method of maintaining customers connection with our brand and further drive customer
satisfaction.

Experienced management team. We believe we are led by a strong senior management team averaging over 25 years
of experience with national brands in all aspects of casual dining and entertainment operations. In 2006, we hired our
Chief Executive Officer, Stephen King. From fiscal 2006 to fiscal 2016, under the leadership of Mr. King, net income
has grown by $102,372 and Adjusted EBITDA Margins have increased by approximately 1,270 basis points and
employee turnover and customer satisfaction metrics have improved significantly. We believe that our management
team s prior experience in the restaurant and entertainment industries combined with its experience at Dave & Buster s
provides us with insights into our customer base and enables us to create the dynamic environment that is core to our
brand.

Our Growth Strategies
The operating strategy that underlies the growth of our concept is built on the following key components:
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Pursue disciplined new store growth. We will continue to pursue what we believe to be a disciplined new store
growth strategy in both new and existing markets where we feel we are capable of achieving consistently high store
revenues and Store Operating Income Before Depreciation and Amortization Margins as well as strong cash-on-cash
returns. We believe that the Dave & Buster s brand is currently significantly under-penetrated, as internal studies and
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third-party research suggests a total store potential in the United States and Canada in excess of 200 stores (including
our 92 stores as of the end of fiscal 2016). We believe our new store opportunity is split fairly evenly between large
format and small format stores. We opened eleven stores in fiscal 2016. Store openings during the past five fiscal
years were primarily financed with available cash and operating cash flows. In 2017 and thereafter, we believe that we
can continue opening new stores at an annual growth rate of 10% or more of our then existing store base.

Our new store expansion strategy is driven by a site selection process that allows us to evaluate and select the location,
size and design of our stores based on consumer research and analysis of operating data from sales in our existing
stores. Our site selection process and flexible store design enable us to customize each store with the objective of
maximizing return on capital given the characteristics of the market and the location. Our new store large formats are
30,001 to 45,000 square feet in size and our new store small formats span 25,000 to 30,000 square feet, which
provides us the flexibility to enter new smaller markets and further penetrate existing markets. These formats also
provide us with the ability to strategically choose between building new stores and converting existing space, which
can be more cost efficient for certain locations. We are targeting average year one cash-on-cash returns in excess of
35% for both our large format and small format stores. To achieve this return for large format stores, we target
average net development costs of approximately $8,800 and first year store revenues of approximately $12,200. For
small format stores, we target average net development costs of approximately $6,800 and average first year store
revenues of approximately $8,700. Additionally, we target average year one margins on Store Operating Income
Before Depreciation and Amortization (excluding allocated national marketing costs) of approximately 29%, for both
large format and small format stores.

Grow our comparable store sales. We intend to grow our comparable store sales by seeking to differentiate the
Dave & Buster s brand from other food and entertainment alternatives, through the following strategies:

Provide our customers the latest exciting games. We believe that our Midway games are the core
differentiating feature of the Dave & Buster s brand, and staying current with the latest offerings creates new
content and excitement to drive repeat visits and increase length of customer stay. We plan to continually
update our games each year through development of proprietary games and the purchase of new games that
will resonate with our customers and drive brand relevance due to a variety of factors, including their large
scale, eye-catching appearance, virtual reality features, association with recognizable brands or the fact that
they cannot be easily replicated at home. We aim to leverage our investment in games by packaging our new
game introductions featuring exclusive game offerings and focusing our marketing spending to promote
these events. We also plan to continually elevate the redemption experience in our WIN! area with prizes
that we believe customers will find more attractive, which we expect will favorably impact customer
visitation and game play.

Leverage D&B Sports. In 2010, we initiated a program to improve our sports-viewing as part of our strategy

to enhance our entertainment offering and increase customer traffic and frequency by creating another reason

to visit Dave & Buster s. This initiative evolved into the D&B Sports concept, which has been incorporated

into all new stores opened since the beginning of fiscal 2013 and will continue to be incorporated into all

new stores. We intend to continue leveraging our investments in D&B Sports by building awareness of

Dave & Buster s as the best place to watch sports and the only place to watch the games and play the games
through national cable advertising. In addition, we are strategically expanding our year-round sporting and
pay-per-view content to drive increased traffic and capture a higher share of the sports-viewing customer

base.
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Serve food and beverage offerings with broad appeal. Our menu has a variety of items, from hamburgers to
steaks to seafood that represent our Fun American New Gourmet strategy. We aim to ensure a pipeline for
three new product launches each year, aligning with the timing of our new game launches. This strategy has
been well received by our customers as the percentage of customers rating our food quality as Excellent was

81.3% in fiscal 2016. Similarly, the percentage of customers rating our beverage quality as Excellent in
fiscal 2016 was 84.9%.

Grow our special events usage. The special events portion of our business represented 10.3% of our total
revenues in fiscal 2016. We believe our special events business is an important sampling and
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promotional opportunity for our customers because many customers are experiencing Dave & Buster s for the
first time. We plan to leverage our existing special events sales force and call center to attract new corporate
customers. In addition, we introduced online booking for social parties in order to provide additional
convenience in booking events for our customers and look to expand its functionality over time.

Enhance brand awareness and generate additional visits to our stores through marketing and promotions.
We believe offering new items from each of the Eat Drink Play and Watch pillars will keep the brand
relevant to customers and drive traffic and frequency. We have identified nine key promotional periods
throughout the year when we feature this New News in national advertising. To increase national awareness
of our brand, we plan to continue to invest a significant portion of our marketing expenditures in national
cable television and radio advertising focused on promoting our capital investments in new games, D&B
Sports and new food and beverage offerings. We also have customized local store marketing programs to
increase new visits and repeat visits to individual locations. We will continue to utilize our loyalty program
and digital efforts to communicate promotional offers directly to our most passionate brand fans, and we are
aggressively optimizing our search engine and social marketing efforts. We also leverage our investments in
technology across our marketing platform, including in-store marketing initiatives to drive incremental sales
throughout the store.

Drive customer frequency through greater digital and mobile connectivity. We believe that there is a
potential to increase customer frequency by enhancing the in-store and out-of-store customer experience via
digital and mobile strategic initiatives as well as through implementing enhanced technology. We intend to
leverage our growing loyalty database as well as continue to invest in other mobile applications to create
customer connections and drive recurring customer visitation.
Expand the Dave & Buster s brand internationally. We believe that in addition to the growth potential that exists in
North America, the Dave & Buster s brand can also have significant appeal in certain international markets. We are
currently assessing these opportunities while maintaining a conservative and disciplined approach towards the
execution of our international development strategy. As such, we have retained the services of a third-party consultant
to assist in identifying and prioritizing potential markets for expansion as well as potential franchise or joint venture
partners. Thus far, we have identified our international market priorities and begun the process of identifying potential
international partners within select markets. The market priorities were developed based on a specific set of criteria to
ensure we expand our brand into the most attractive markets. We have signed a seven store franchising agreement for
licensed development in six countries in the Middle East, and we are targeting our first international opening outside
of Canada in 2018.

Site Selection

We believe that the location of stores is critical to our long-term success. The experience and relationships of our
current development team has enabled us to focus our attention on the most relevant network of real estate brokers,
which has given us access to a larger pool of qualified potential store sites. In addition, we believe the more
contemporary look of our stores has been one of the key drivers in attracting new developers and building our new
store pipeline. We devote significant time and resources to strategically analyze each prospective market, trade area
and site. We continually identify, evaluate and update our database of potential locations for expansion. We base new
site selection on an analytical evaluation of a set of drivers we believe increase the probability of successful,
high-volume stores.

Our Store Formats
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We operate stores varying in size from 16,000 to 66,000 square feet. In order to optimize sales per square foot and
further enhance our store economics, the target size of our future large format stores is expected to be
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between 30,001 and 45,000 square feet while our small format stores span 25,000 to 30,000 square feet. We may take
advantage of local market and economic conditions to open stores that are larger or smaller than these target sizes.

We utilize our small format stores to penetrate less densely populated markets and backfill existing markets. The
small format store has reduced the back-of-house space, and optimized the sales area dedicated to video and
redemption games. We believe that the small store format will maintain the dynamic guest experience that is the
foundation of our brand and allow us flexibility in our site selection process. We also believe that the small store
format will allow us to take less capital investment risk per store. As a result, we expect these smaller format stores to
achieve returns within our target range and enable us to expand into additional markets. We anticipate that
approximately half of our new store openings will be large format and half will be small. At January 29, 2017, 17 of
our 92 operating stores were the small store format. Our fiscal 2016 new store openings included eight large format
stores and three small format stores.

Since fiscal 2010, we have completed major remodel projects at 29 locations as of January 29, 2017, including three
in fiscal 2014, three in fiscal 2015 and six in fiscal 2016. Our focus in the remodeling initiative is to introduce D&B
Sports and modernize the exteriors, front lobbies, bars, dining areas and WIN! area. We have received positive
customer feedback related to the remodel projects completed to date.

Marketing, Advertising and Promotion

Our corporate marketing department manages all consumer-focused initiatives for the Dave & Buster s brand. In order
to drive sales and expand our customer base, we focus our efforts in three key areas:

Marketing: national advertising, media, promotions, in-store merchandising, pricing, local and digital
marketing programs

Food and beverage: menu and product development, in-store execution

Customer insights: research, brand health and tracking
We spent approximately $33,795 in marketing efforts in fiscal 2016, $29,970 in fiscal 2015, and $29,144 in fiscal
2014. Our annual marketing expenditures include the cost of national television and radio advertising totaling
$25,845, $22,551 and $20,553 in fiscal years 2016, 2015 and 2014, respectively. We continually seek to improve our
marketing effectiveness through a number of initiatives, including:

refining our marketing strategy to better reach both young adults and families;
creating new advertising campaigns;
investing in menu research and development to differentiate our food offerings from our competition and

improve key product attributes (quality, consistency, value and overall customer satisfaction) and execution;
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developing product/promotional strategies to attract new customers and increase spending/length of stay;

leveraging our loyalty database to engage and motivate customers;

investing more in our customer loyalty program to create stronger relationships with consumers; and

reflecting a consistent brand identity that reflects our quality, heritage and energy.
To drive traffic and increase visit frequency and average check size, the bulk of our marketing budget is allocated to
our national cable television media. To enhance that effort, we also develop:

local marketing plans, including radio and out-of-home;
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in-store promotions and point-of purchase materials;

customer loyalty programs, including promotional and trigger emails; and

digital programs, including social, search, website, mobile and display.
We work with external advertising, digital, media and design agencies in the development and execution of these
programs.

Special Event Marketing

Our corporate and group sales programs are managed by our sales department, which provides direction, training, and
support to the special events managers and their teams within each location. They are supported by a Special Events
call center located at our Corporate Office, targeted print and online media plans, as well as promotional incentives at
appropriate times during the year. In addition, we have online booking for social parties in order to provide additional
convenience in booking events for our customers.

Operations
Management

The management of our store base is divided into twelve regions, each of which is overseen by a Regional Operations
Manager, Regional Operations Director or Vice President of Operations (collectively Regional Management ) who
reports to the Chief Operating Officer. Our Regional Management oversee five to eleven stores each, which we
believe enables them to better support the General Managers and achieve sales and profitability targets for each store
within their region. In addition, we have one Regional Operations Director whose primary focus is on new store
openings.

Our typical store team consists of a General Manager supported by an average of nine additional management
positions. There is a defined structure of development and progression of job responsibilities from Area Operations
Manager through various positions up to the General Manager role. This structure ensures that an adequate succession
plan exists within each store. Each management member handles various departments within the location including
responsibility for hourly employees. A typical store employs approximately 140 hourly employees, most of whom
work part time. The General Manager and the management team are responsible for the day-to-day operation of that
store, including the hiring, training and development of team members, as well as financial and operational
performance. Our stores are generally open seven days a week, from 11:30 a.m. to midnight on Sunday through
Thursday and 11:30 a.m. to 2:00 a.m. on Friday and Saturday.

Operational Tools and Programs

We utilize a customized food and beverage analysis program that determines the theoretical food and beverage costs
for each store and provides additional tools and reports to help us identify opportunities, including waste management.
We have developed customized labor scheduling tools designed to assist our managers in optimizing hourly labor
based on anticipated sales volumes. We perform weekly test drives on our games to ensure that our amusement
offerings are consistent with Dave & Buster s standards and are operational. Consolidated reporting tools for key
drivers of our business exist for our Regional Management to be able to identify and troubleshoot any systemic issues.
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Management Information Systems

We utilize a number of proprietary and third-party management information systems. These systems are designed to
enable our games functionality, improve operating efficiencies, provide us with timely access to financial and
marketing data and reduce store and corporate administrative time and expense. We believe our management
information systems are sufficient to support our store expansion plans.

10
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We strive to maintain quality and consistency in each of our stores through the careful training and supervision of our
team members and the establishment of, and adherence to, high standards relating to personnel performance, food and
beverage preparation, game playability and maintenance of our stores. We provide all new team members with
complete orientation and one-on-one training for their positions to help ensure they are able to meet our high
standards. All of our new team members are trained by partnering with a certified trainer to assure that the training
and information they receive is complete and accurate. Team members are certified for their positions by passing a
series of tests, including alcohol awareness training.

We require our new store managers to complete an eight-week training program that includes front-of-house service,
kitchen, amusements and management responsibilities. Newly trained managers are then assigned to their home store
where they receive additional training with their General Manager. We place a high priority on our continuing
management development programs in order to ensure that qualified managers are available for our future openings.
We conduct semi-annual evaluations with each manager to discuss prior performance and future performance goals.
We hold an annual General Manager conference in which our General Managers share best practices and also receive
an update on our business plan.

When we open a new store, we provide varying levels of training to team members in each position to ensure the
smooth and efficient operation of the store from the first day it opens to the public. Prior to opening a new store, our
dedicated training and opening team travels to the location to prepare for an intensive two week training program for
all team members hired for the new store opening. Part of the training team stays on site during the first week of
operation. We believe this additional investment in our new stores is important, because it helps us provide our
customers with a quality experience from day one.

After a store has been opened and is operating smoothly, the store managers supervise the training of new team
members.

Recruiting and Retention

We seek to hire experienced restaurant managers and team members, and offer competitive wage and benefit
programs. Our store managers all participate in a performance-based incentive program that is based on sales and
profit goals. In addition, our salaried and hourly employees are also eligible to participate in a 401(k) plan,
medical/dental/vision insurance plans and receive vacation/paid time off based on tenure.

Food Preparation, Quality Control and Purchasing

We strive to maintain high food quality standards. To ensure our quality standards are met, we negotiate directly with
independent producers of food products. We provide detailed quality and yield specifications to suppliers for our
purchases. Our systems are designed to protect the safety and quality of our food supply throughout the procurement
and preparation process. Within each store, the Kitchen Manager is primarily responsible for ensuring the timely and
correct preparation of food products, per the recipes we specify. We provide each of our stores with various tools and
training to facilitate these activities.

Foreign Operations

We now own and operate two stores outside of the United States, in the Canadian province of Ontario, including one
that opened during the fourth quarter of fiscal 2016. These stores generated revenues of approximately $13,369 USD
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in fiscal 2016, $10,587 USD in fiscal 2015, and $10,611 USD in fiscal 2014, representing approximately 1.3%, 1.2%
and 1.4%, respectively, of our consolidated revenues. As of January 29, 2017, less than 3.0% of our long-lived assets
were located outside of the United States.
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The foreign activities of these stores are subject to various risks of doing business in a foreign country, including
currency fluctuations, changes in laws and regulations and economic and political stability. We do not believe there is
any material risk associated with the Canadian operations or any dependence by the domestic business upon the
Canadian operations.

Store-Level Quarterly Fluctuations and Seasonality

We expect seasonality to be a factor in the operation or results of the business in the future with higher first and fourth
quarter revenues associated with the spring and year-end holidays. These quarters will continue to be susceptible to
the impact of severe or unseasonably mild weather on customer traffic and sales during that period. Our third quarter,
which encompasses the back-to-school fall season, has historically had lower revenues as compared to the other
quarters.

Suppliers

The principal goods used by us are redemption game prizes and food and beverage products, which are available from
a number of suppliers. We have expanded our contacts with amusement merchandise suppliers through the direct
import program, a program in which we purchase WIN! merchandise and certain glassware, plateware and furniture
directly from offshore manufacturers. We are a large buyer of traditional and amusement games and as a result believe
we receive discounted pricing arrangements. Federal and state health care mandates and mandated increases in the
minimum wage and other macro-economic pressures could have the repercussion of increasing expenses, as suppliers
may be adversely impacted and seek to pass on higher costs to us.

Competition

The out-of-home entertainment market is highly competitive. We compete for customers discretionary entertainment
dollars with providers of out-of-home entertainment, including localized attraction facilities such as movie theaters,
sporting events, bowling alleys, arcades and entertainment centers, night clubs and restaurants as well as theme parks.
We also face competition from local, regional and national establishments that offer entertainment experiences similar
to ours and restaurants that are highly competitive with respect to price, quality of service, location, ambience and
type and quality of food. Some of these establishments may exist in multiple locations, and we may also face
competition on a national basis in the future from other concepts that are similar to ours. We also face competition
from increasingly sophisticated home-based forms of entertainment, such as internet and video gaming and home
movie streaming and delivery.

Intellectual Property

We have registered the trademarks Dave & Buster &, Power Card®, Eat & Play Combo®, Eat Drink Play®, and Eat
Drink Play Watch®, and have registered or applied to register certain additional trademarks with the United States
Patent and Trademark Office and in various foreign countries. We consider our tradename and our logo to be
important features of our operations and seek to actively monitor and protect our interest in this property in the various
jurisdictions where we operate. We also have certain trade secrets, such as our recipes, processes, proprietary
information and certain software programs that we protect by requiring all of our employees to sign a code of ethics,
which includes an agreement to keep trade secrets confidential.

Employees
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As of January 29, 2017, we employed 13,983 persons, 218 of whom served at our corporate headquarters, 925 of
whom served as management personnel and the remainder of whom were hourly personnel.

None of our employees are covered by collective bargaining agreements and we have never experienced an organized
work stoppage, strike or labor dispute. We believe working conditions and compensation packages are competitive
with those offered by competitors and consider our relations with our employees to be good.
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Available Information

Our corporate headquarters is located at 2481 Maiana Drive, Dallas, Texas, and our telephone number is
(214) 357-9588. Our internet website is www.daveandbusters.com.

You may obtain, free of charge, copies of our reports filed with, or furnished to, the Securities and Exchange
Commission (the SEC ) on Forms 10-K, 10-Q, and 8-K, at our internet website. These reports will be available as soon
as reasonably practicable after filing such material with, or furnishing it to, the SEC. In addition, you may view and
obtain, free of charge, at our website, copies of our corporate governance materials, including our Audit Committee
Charter, Compensation Committee Charter, Code of Business Ethics, Finance Committee Charter, Nominating and
Corporate Governance Committee Charter, Corporate Governance Guidelines and Whistle Blower Policy.
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ITEM 1A. RISK FACTORS

We wish to caution you that our business and operations are subject to a number of risks and uncertainties. The factors
listed below are important factors that could cause actual results to differ materially from our historical results and
from those projected in forward-looking statements contained in this Report, and our other filings with the SEC, in our
news releases, written or electronic communications, and verbal statements by our representatives.

You should be aware that forward-looking statements involve risks and uncertainties. These risks and uncertainties

may cause our or our industry s actual results, performance or achievements to be materially different from any future

results, performance, or achievements contained in or implied by these forward-looking statements. Forward-looking
statements are generally accompanied by words like believes, anticipates, estimates, predicts, expects, and other
similar expressions that convey uncertainty about future events or outcomes.

The impact that economic conditions in the United States and Canada have on consumer discretionary spending
could impact our business and financial performance.

Any significant decrease in consumer confidence, or periods of economic slowdown or recession, could lead to a
curtailing of discretionary spending, which in turn could reduce our revenues and results of operations and adversely
affect our financial position. Our business is dependent upon consumer discretionary spending and therefore is
affected by consumer confidence as well as the future performance of the United States and Canadian economies. As a
result, our results of operations are susceptible to economic slowdowns and recessions. Increases in job losses, home
foreclosures, energy prices, investment losses in the financial markets, personal bankruptcies, credit card debt and
home mortgage and other borrowing costs, declines in housing values and reduced access to credit, among other
factors, may result in lower levels of customer traffic in our stores, a decline in consumer confidence and a curtailing
of consumer discretionary spending. We believe that consumers generally are more willing to make discretionary
purchases during periods in which favorable economic conditions prevail. If economic conditions worsen, whether in
the United States or in the communities in which our stores are located, we could see deterioration in customer traffic
or a reduction in the average amount customers spend in our stores. A reduction in revenues will result in sales
de-leveraging (spreading our fixed costs across the lower level of sales) and will in turn cause downward pressure on
our profit margins. This could result in reduction of staff levels, asset impairment charges and potential store closures,
a deceleration of new store openings and an inability to comply with the covenants under our credit facility.

Our growth strategy depends on our ability to open new stores and operate them praofitably.

A key element of our growth strategy is to open additional stores in locations that we believe will provide attractive
returns on investment. We have identified a number of additional sites for potential future Dave & Buster s stores. Our
ability to open new stores on a timely and cost-effective basis, or at all, is dependent on a number of factors, many of
which are beyond our control, including our ability to:

find quality locations;

reach acceptable agreements regarding the lease or purchase of locations;

comply with applicable zoning, licensing, land use and environmental regulations;
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raise or have available an adequate amount of cash or currently available financing for construction and
opening costs;

timely hire, train and retain the skilled management and other employees necessary to meet staffing needs

obtain, for acceptable cost, required permits and approvals, including liquor licenses; and

efficiently manage the amount of time and money used to build and open each new store.
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If we succeed in opening new stores on a timely and cost-effective basis, we may nonetheless be unable to attract
enough customers to new stores because potential customers may be unfamiliar with our stores or concept, or our
entertainment and menu options might not appeal to them. Our new large and small format stores may not meet or
exceed the performance of our existing stores or meet or exceed our performance targets, including target
cash-on-cash returns. New stores may even operate at a loss, which could have a significant adverse effect on our
overall operating results. If the expected future cash flows for a store are less than the asset carrying amount (an
indication that the carrying amount may not be recoverable), we may recognize an impairment loss in an amount equal
to the excess of the asset carrying amount over the fair value. Opening a new store in an existing market could reduce
the revenue at our existing stores in that market. In addition, historically, new stores experience a drop in revenues
after their first year of operation. Typically, this drop has been temporary and has been followed by increases in
comparative store revenue in line with the rest of our comparable store base, but there can be no assurance that this
will be the case in the future or that a new store will succeed in the long term.

Our expansion into new markets may present increased risks due to our unfamiliarity with the area.

Some of our new stores will be located in areas where we have little or no meaningful experience. Those markets may
have different competitive conditions, consumer tastes and discretionary spending patterns than our existing markets,
which may cause our new stores to be less successful than stores in our existing markets. In addition, our national
advertising program may not be successful in generating brand awareness in all local markets, and the lack of market
awareness of the Dave & Buster s brand can pose an additional risk in expanding into new markets. Stores opened in
new markets may open at lower average weekly revenues than stores opened in existing markets, and may have higher
store-level operating expense ratios than stores in existing markets. Sales at stores opened in new markets may take
longer to reach average store revenues, if at all, thereby adversely affecting our overall profitability.

In addition, we intend to establish stores outside of the United States and Canada. In addition to the risks posed by
new markets generally, the operating conditions in overseas markets may vary significantly from those we have
experienced in the past, including in relation to consumer preferences, regulatory environment, currency risk, the
presence and cooperation of suitable local partners and availability of vendors or commercial and physical
infrastructure, among others. There is no guarantee that we will be successful in integrating these new stores into our
operations, achieving market acceptance, operating these stores profitably, and maintaining compliance with the
rapidly changing business and regulatory requirements of new markets. If we are unable to do so, we could suffer a
material adverse effect on our business, financial condition and results of operations.

We may not be able to compete favorably in the highly competitive out-of-home and home-based entertainment and
restaurant markets, which could have a material adverse effect on our business, results of operations or financial
condition.

The out-of-home entertainment market is highly competitive. We compete for customers discretionary entertainment
dollars with providers of out-of-home entertainment, including localized attraction facilities such as movie theatres,
sporting events, bowling alleys, arcades and entertainment centers, nightclubs and restaurants as well as theme parks.
Many of the entities operating these businesses are larger and have significantly greater financial resources, a greater
number of stores, have been in business longer, have greater name recognition and are better established in the
markets where our stores are located or are planned to be located. As a result, they may be able to invest greater
resources than we can in attracting customers and succeed in attracting customers who would otherwise come to our
stores. The legalization of casino gambling in geographic areas near any current or future store would create the
possibility for entertainment alternatives, which could have a material adverse effect on our business and financial
condition. We also face competition from local, regional and national establishments that offer entertainment
experiences similar to ours and restaurants that are highly competitive with respect to price, quality of service,
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location, ambience and type and quality of food. We also face competition from increasingly sophisticated
home-based forms of entertainment, such as internet and video gaming and home movie streaming and delivery. Our
failure to compete favorably in the competitive
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out-of-home and home- based entertainment and restaurant markets could have a material adverse effect on our
business, results of operations and financial condition.

Our sales growth and ability to achieve profitability could be adversely affected if comparable store sales are less
than we expect.

Comparable store sales are a year-over-year comparison of sales at stores open at the end of the period which have
been open for at least 18 months as of the beginning of each of the fiscal years. It is a key performance indicator used
within the industry and is indicative of acceptance of our initiatives as well as local economic and consumer trends.
The level of comparable store sales will affect our sales growth and will continue to be a critical factor affecting our
ability to generate profits because the profit margin on comparable store sales is generally higher than the profit
margin on new store sales. Our ability to increase comparable store sales depends in part on our ability to successfully
implement our initiatives to build sales. It is possible such initiatives will not be successful, and that we will not
achieve our target comparable store sales growth or that the change in comparable store sales could be negative, which
may cause a decrease in sales growth and ability to achieve profitability that would materially adversely affect our
business, financial condition and results of operation.

Our revenues generally fluctuate from quarter to quarter due to the seasonality of our business and other events.

Our operating results fluctuate significantly from quarter to quarter as a result of seasonal factors. Typically, we have
higher first and fourth quarter revenues associated with the spring and year-end holidays. Our third quarter, which
encompasses the back-to-school fall season, has historically had lower revenues as compared to the other quarters. We
expect seasonality will continue to be a factor in our results of operations. As a result, factors affecting peak seasons
could have a disproportionate effect on our results. For example, the number of days between Thanksgiving and New
Year s Day and the days of the week on which Christmas and New Year s Eve fall affect the volume of business we
generate during the December holiday season and can affect our results for the full fiscal year. In addition, adverse
weather during the winter and spring seasons can have a significant impact on our first and fourth quarters, and
therefore our results for the full fiscal year.

Our results of operations are subject to fluctuations due to the timing of new store openings.

The timing of new store openings may result in significant fluctuations in our quarterly performance. We typically
incur most cash pre-opening costs for a new store within the two months immediately preceding, and the month of, the
store s opening. In addition, the labor and operating costs for a newly opened store during the first three to six months
of operation are materially greater than what can be expected after that time, both in aggregate dollars and as a
percentage of revenues. Additionally, a portion of a current fiscal year new store capital expenditures is related to
stores that are not expected to open until the following fiscal year. Due to these substantial up-front financial
requirements to open new stores, the investment risk related to any single store is much larger than that associated
with many other restaurants or entertainment venues.

Slow economic growth or a recession could have a material adverse impact on our landlords or other tenants in
shopping centers in which we are located, which in turn could negatively affect our financial results.

If we experience another economic downturn in the future, our landlords may be unable to obtain financing or remain
in good standing under their existing financing arrangements, resulting in failures to pay required tenant improvement
allowances or satisfy other lease covenants to us. In addition, tenants at shopping centers in which we are located or
have executed leases, or to which our locations are near, may fail to open or may cease operations. Decreases in total
tenant occupancy in shopping centers in which we are located, or to which our locations are near, may affect traffic at
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our stores. All of these factors could have a material adverse impact on our operations.
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Damage to our brand or reputation could adversely affect our business.

Our brand and our reputation are among our most important assets. Our ability to attract and retain customers
depends, in part, upon the external perception of our Company, the quality of our food service and facilities and our
integrity. Multi-store businesses, such as ours, can be adversely affected by unfavorable publicity resulting from poor
food quality, illness or health concerns, or a variety of other operating issues stemming from one or a limited number
of stores. The speed at which negative publicity (whether or not accurate) can be disseminated has increased
dramatically with the capabilities of electronic communication. Adverse publicity involving any of these factors could
make our stores less appealing, reduce our customer traffic and/or impose practical limits on pricing. In the future, our
stores may be operated by franchisees. Any such franchisees will be independent third parties that we do not control.
Although our franchisees will be contractually obligated to operate the store in accordance with our standards, we
would not oversee their daily operations. If one or more of our stores were the subject of unfavorable publicity and we
are unable to quickly and effectively respond to such reports, our overall brand could be adversely affected, which
could have a material adverse effect on our business, results of operations and financial condition.

Our operations are susceptible to changes in the availability and the cost of food and other supplies, in most cases
Jfrom a limited number of suppliers, which could negatively affect our operating results.

Our profitability depends in part on our ability to anticipate and react to changes in food and other supply costs.
Various factors beyond our control, including adverse weather conditions, governmental regulation and monetary
policy, product availability, recalls of food products, and seasonality, as well as the effects of the current
macroeconomic environment on our suppliers, may affect our commodity costs or cause a disruption in our supply
chain. In an effort to mitigate some of this risk, we have multiple short-term supply contracts with a limited number of
suppliers. If any of these suppliers do not perform adequately or otherwise fail to distribute products or supplies to our
stores, we may be unable to replace the suppliers in a short period of time on acceptable terms, which could increase
our costs, cause shortages of food and other items at our stores and cause us to remove certain items from our menu.
Changes in the price or availability of commodities for which we do not have short-term supply contracts could have a
material adverse effect on our profitability. Expiring contracts with our food suppliers could also result in unfavorable
renewal terms and therefore increase costs associated with these suppliers or may necessitate negotiations with other
suppliers. Other than short-term supply contracts for certain food items, we currently do not engage in futures
contracts or other financial risk management strategies with respect to potential price fluctuations in the cost of food
and other supplies. Also, the unplanned loss of a major distributor could adversely affect our business by disrupting
our operations as we seek out and negotiate a new distribution contract. If we have to pay higher prices for food or
other supplies, our operating costs may increase, and, if we are unable to pass such cost increases on to our customers
by adjusting purchasing practices or menu prices, our operating results could be adversely affected.

Our procurement of games and amusement offerings is dependent upon a few suppliers.

Our ability to continue to procure new games, amusement offerings, and other entertainment-related equipment is
important to our business strategy. The number of suppliers from which we can purchase games, amusement offerings
and other entertainment-related equipment is limited. To the extent that the number of suppliers declines, we could be
subject to the risk of distribution delays, pricing pressure, lack of innovation and other associated risks.

In addition, any increase in cost or decrease in availability of new amusement offerings that appeal to customers could
adversely impact our revenues as well as the cost to acquire and operate new amusements, either of which could have
a material adverse effect on our operating results and could also lead to decreases in revenues as customers negatively
react to lack of new game options. We may not be able to anticipate and react to changing amusement offerings cost
by adjusting purchasing practices or game prices, and a failure to do so could have a material adverse effect on our
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Our operations are susceptible to the availability of systems and services provided by third-parties, which subject us
to possible risk of shortages and interruptions.

We rely on third-party service providers for certain key elements of our operations including credit card processing,
telecommunications and utilities. The unplanned loss of services from a major provider could adversely affect our
business as we seek out and negotiate for alternate sources of service. We may be unable to replace service providers
in a short period of time on acceptable terms, which could limit our operations and increase our costs. If our cost of
services increases, we may be unable to pass such cost increases on to our customers, and our operating results could
be adversely affected.

Food safety incidents at our stores or in our industry or supply chain may adversely affect customer perception of
our brands or industry and result in declines in sales and profits.

We cannot guarantee that our supply chain and food safety controls and training will be fully effective in preventing
all food safety issues at our stores, including any occurrences of foodborne illnesses such as salmonella, E. coli,
Norovirus, or hepatitis A. In addition, we rely on third-party vendors, making it difficult to monitor food safety
compliance and increasing the risk that foodborne illness would affect multiple locations rather than a single store.
Some foodborne illness incidents could be caused by third-party vendors and distributors outside of our control. New
illnesses resistant to our current precautions may develop in the future, or diseases with long incubation periods could
arise, that could give rise to claims or allegations on a retroactive basis. One or more instances of foodborne illness in
any of our stores or markets or related to food products we sell could negatively affect our store sales nationwide if
highly publicized on national media outlets or through social media. This risk exists even if it were later determined
that the illness was wrongly attributed to us or one of our stores. A number of restaurant chains have experienced
incidents related to foodborne illnesses that have had a material adverse effect on their operations. The occurrence of a
similar incident at one or more of our stores, or negative publicity or public speculation about an incident, could
reduce customer visits to our stores and negatively impact demand for our menu offerings.

We are subject to all of the risks associated with leasing space subject to long-term, non-cancelable leases.

We typically do not own any real property. Payments under our non-cancelable, operating leases account for a
significant portion of our operating expenses and we expect the new stores we open in the future will similarly be
leased. The leases typically provide for a base rent plus additional rent based on a percentage of the revenue generated
by the stores on the leased premises once certain thresholds are met. We generally cannot cancel these leases without
substantial economic penalty. If an existing or future store is not profitable, and we decide to close it, we may
nonetheless be committed to perform our obligation under the applicable lease, including, among other things, paying
the base rent for the remainder of the lease term. We depend on cash flow from operations to pay our lease
obligations. If our business does not generate sufficient cash flow from operating activities and sufficient funds are not
otherwise available to us from borrowings under our existing credit facility, we may not be able to service our
operating lease obligations, grow our business, respond to competitive challenges or fund other liquidity and capital
needs, which would have a material adverse effect on us.

In addition, as each of our leases expires, we may choose not to renew, or may not be able to renew, such existing
leases if the capital investment required to maintain the stores at the leased locations is not justified by the return
required on the investment. If we are not able to renew the leases at rents that allow such stores to remain profitable as
their terms expire, the number of such stores may decrease, resulting in lower revenue from operations, or we may
relocate a store, which could subject us to construction and other costs and risks, and in either case, could have a
material adverse effect on our business, results of operations and financial condition.

Table of Contents 34



Table of Contents

Edgar Filing: Dave & Buster's Entertainment, Inc. - Form 10-K

18

35



Edgar Filing: Dave & Buster's Entertainment, Inc. - Form 10-K

Table of Conten

We may not be able to operate our stores, or obtain and maintain licenses and permits necessary for such
operation, in compliance with laws, regulations and other requirements, which could adversely affect our business,
results of operations or financial condition.

Each store is subject to licensing and regulation by alcoholic beverage control, amusement, health, sanitation, safety,
building code and fire agencies in the state, county and/or municipality in which the store is located. Each store is
required to obtain a license to sell alcoholic beverages on the premises from a state authority and, in certain locations,
county and municipal authorities. Typically, licenses must be renewed annually and may be revoked or suspended for
cause at any time. In some states, the loss of a license for cause with respect to one location may lead to the loss of
licenses at all locations in that state and could make it more difficult to obtain additional licenses in that state.
Alcoholic beverage control regulations relate to numerous aspects of the daily operations of each store, including
minimum age of patrons and employees, hours of operation, advertising, wholesale purchasing, inventory control and
handling and storage and dispensing of alcoholic beverages. We generally have not encountered any material
difficulties or failures in obtaining and maintaining the required licenses, permits and approvals that could impact the
continuing operations of an existing store, or delay or prevent the opening of a new store. Although we do not
anticipate any material difficulties occurring in the future, the failure to receive or retain a liquor license, or any other
required permit or license, in a particular location, or to continue to qualify for, or renew licenses, could have a
material adverse effect on operations and our ability to obtain such a license or permit in other locations.

As a result of operating certain entertainment games and attractions, including skill-based games that offer redemption
prizes, we are subject to amusement licensing and regulation by the states, counties and municipalities in which our
stores are located. These laws and regulations can vary significantly by state, county, and municipality and, in some
jurisdictions, may require us to modify our business operations or alter the mix of redemption games and simulators
we offer. Moreover, as more states and local communities implement legalized gambling, the laws and corresponding
enabling regulations may also be applicable to our redemption games and regulators may create new licensing
requirements, taxes or fees, or restrictions on the various types of redemption games we offer. Furthermore, the state
of Ohio (broad regulation of games of skill) and the city of Honolulu, Hawaii (regulation of simulated gambling
devices), are considering changes to existing laws to further regulate legalized gaming and illegal gambling. Adoption
of these laws, or adverse interpretation of existing laws, could require our existing stores in these jurisdictions to alter
the mix of games, modify certain games, limit the number of tickets that may be won by a customer from a
redemption game, change the mix of prizes that we may offer at our WIN! area or terminate the use of specific games,
any of which could adversely affect our operations. If we fail to comply with such laws and regulations, we may be
subject to various sanctions and/or penalties and fines or may be required to cease operations until we achieve
compliance, which could have an adverse effect on our business and our financial results.

Our costs of doing business could increase as a result of changes in, expanded enforcement of, or adoption of new
federal, state or local laws and regulations.

We are subject to various federal, state and local laws and regulations that govern numerous aspects of our business.
Changes in, expanded enforcement of, or adoption of new federal, state or local laws and regulations governing
minimum wage or living wage requirements; other wage, labor or workplace regulations; taxes; or environmental
matters could increase our costs of doing business or impact our operations. In addition, recent healthcare reform
legislation could adversely impact our labor costs.

We are subject to the Fair Labor Standards Act (which governs such matters as minimum wages and overtime), along
with the Americans with Disabilities Act, various family leave mandates and other federal, state and local laws and
regulations that govern working conditions. We have a substantial number of hourly employees who are paid wage
rates at or based on the applicable federal, state or local minimum wage. Further, we operate in many states and
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increases in payroll expenses as a result of federal, state and local
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mandated increases in the minimum wage, and we are uncertain of the repercussions, if any, of increased minimum
wages on other expenses. For example, our suppliers may be more severely impacted by higher minimum wage
standards, which could result in increased costs to us. In general, we have been able to substantially offset cost
increases resulting from changes in minimum wage rates by increasing menu prices, improving productivity, or
through other adjustments, but there can be no assurance that we will be able to continue to do so in the future, and
our business, results of operations and financial condition could be adversely affected. Moreover, although none of
our employees have been or are now represented by any unions, labor organizations may seek to represent certain of
our employees in the future, and if they are successful, our payroll expenses and other labor costs may be increased in
the course of collective bargaining, and/or there may be strikes or other work disruptions that may adversely affect our
business.

The Patient Protection and Affordable Care Act of 2010 (the PPACA ) includes provisions requiring health care
coverage for all Americans that began in 2014. Although the PPACA does not mandate that employers offer health
insurance to all employees who are eligible under the legislation, providing health insurance benefits to employees
that are more extensive than the health insurance benefits we currently provide and to a potentially larger proportion
of our employees, or the payment of penalties if the specified level of coverage is not provided at an affordable cost to
employees, will increase our expense. Additionally, our distributors and suppliers also may be affected by higher
health care-related costs, which could result in higher costs for goods and services supplied to us. We believe our
plans meet these requirements, and we continue to review the PPACA and regulations issued related to the law to
evaluate the potential impact of this law on our business, and to accommodate various parts of the law as they take
effect. There are no assurances that a combination of cost management and price increases can accommodate all of the
costs associated with compliance.

The PPACA also requires us to comply with federal nutritional disclosure requirements. The Food and Drug
Administration has issued regulations to implement the nutritional menu labeling provisions of the PPACA and these
final regulations will be effective on May 5, 2017. The regulations establish a uniform, federal requirement for certain
restaurants, including ours, to post certain nutritional information on their menus. We will be required to publish the
total number of calories of standard menu items on menus, along with a statement that puts this calorie information in
the context of a total daily calorie intake. The PPACA also requires us to provide to consumers, upon request, a
written summary of detailed nutritional information for each standard menu item, and to provide a statement on menus
about the availability of this information. The PPACA also permits the Food and Drug Administration to require us to
make additional nutrient disclosures, such as disclosure of trans-fat content. An unfavorable report on, or reaction to,
our menu ingredients, the size of our portions, or the nutritional content of our menu items could negatively influence
the demand for our offerings. We cannot make any assurances regarding our ability to effectively respond to changes
in consumer health perceptions or our ability to successfully implement the nutrient content disclosure requirements
and to adapt our menu offerings to trends and eating habits. The imposition of menu-labeling laws could have an
adverse effect on our results of operations and financial position, as well as the hospitality industry in general.

Immigration reform continues to attract significant attention in the public arena and the U.S. Congress. If new
immigration legislation is enacted, such laws may contain provisions that could increase our costs in recruiting,
training and retaining employees. Also, although our hiring practices comply with the requirements of federal law in
reviewing employees citizenship or authority to work in the United States, increased enforcement efforts with respect
to existing immigration laws by governmental authorities may disrupt a portion of our workforce or our operations at
one or more of our stores, thereby negatively impacting our business.

We are also subject to federal, state and local environmental laws, regulations and other requirements. More stringent

and varied requirements of local and state governmental bodies with respect to zoning, land use and environmental
factors could delay or prevent development of new stores in particular locations. Environmental laws and regulations
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significant fines and penalties for noncompliance. Third parties may also make personal injury, property damage or
other claims against us associated with actual or alleged release of, or exposure to, hazardous substances at our
properties. We could also be strictly liable, without regard to fault, for certain environmental conditions at properties
we formerly owned or operated as well as at our current properties.

Our sales and results of operations may be adversely affected by climate change and the passage of other
environmental legislation and regulations. The costs and other effects of new legal requirements cannot be determined
with certainty. For example, new legislation or regulations may result in increased costs directly for our compliance or
indirectly to the extent that such requirements increase prices charged to us by vendors because of increased
compliance costs. At this point, we are unable to determine the impact that climate change and other environmental
legislation and regulations could have on our overall business.

Our success depends upon our ability to recruit and retain qualified store management and operating personnel
while also controlling our labor costs.

We must continue to attract, retain and motivate a sufficient number of qualified management and operating personnel
to maintain consistency in our service, hospitality, quality and atmosphere of our stores, both in the United States and
Canada. Qualified management and operating personnel are typically in high demand. If we are unable to attract and
retain a satisfactory number of qualified management and operating personnel, labor shortages could delay the
planned openings of new stores or adversely impact our existing stores. Any such delays, material increases in
employee turnover rates in existing stores or widespread employee dissatisfaction could have a material adverse effect
on our business and results of operations. Competition for qualified employees could require us to pay higher wages,
which could result in higher labor costs and could have a material adverse effect on our results of operations.

Our financial performance and the ability to successfully implement our strategic direction could be materially
adversely affected if we fail to retain, or effectively respond, to a loss of key management.

Our future success significantly depends on the continued service and performance of our key management personnel.
We have employment agreements with all members of senior management. However, we cannot prevent members of
senior management from terminating their employment with us. Losing the services of members of senior
management could materially harm our business until a suitable replacement is found, and such replacement may not
have equal experience and capabilities. In addition, we have not purchased life insurance on any members of our
senior management.

We face potential liability with our gift cards under the property laws of some states.

Our gift cards, which may be used to purchase food, beverages, merchandise and game play credits in our stores, may
be considered stored value cards. Certain states include gift cards under their abandoned and unclaimed property laws,
and require companies to remit to the state cash in an amount equal to all or a designated portion of the unredeemed
balance on the gift cards based on certain card attributes and the length of time that the cards are inactive. To date we
have not remitted any amounts relating to unredeemed gift cards to states based upon our assessment of applicable
laws. We recognize income from unredeemed cards when we determine that the likelihood of the cards being
redeemed is remote and that recognition is appropriate based on governing state statutes.

The analysis of the potential application of the abandoned and unclaimed property laws to our gift cards is complex,
involving an analysis of constitutional, statutory provisions and factual issues. In the event that one or more states
change their existing abandoned and unclaimed property laws or successfully challenge our position on the application
of its abandoned and unclaimed property laws to our gift cards, or if the estimates that we use in projecting the
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required to materially increase the estimated liability recorded in our financial statements with respect to unredeemed
gift cards, our net income could be materially and adversely affected.

Our Power Cards may raise similar concerns to gift cards in terms of the applicability of states abandoned and
unclaimed property laws. However, based on our analysis of abandoned and unclaimed property laws, we believe that
our Power Cards are not stored value cards and such laws do not apply, although there can be no assurance that states
will not take a different position.

Customer complaints or litigation on behalf of our customers or employees may adversely affect our business,
results of operations or financial condition.

Our business may be adversely affected by legal or governmental proceedings brought by or on behalf of our
customers or employees. In recent years, a number of restaurant companies, including ours, have been subject to
lawsuits, including class action lawsuits, alleging violations of federal and state law regarding workplace and
employment matters, discrimination and similar matters, and a number of these lawsuits have resulted in the payment
of substantial damages by the defendants. We could also face potential liability (which could be material) if we are
found to have misclassified certain employees as exempt from the overtime requirements of the federal Fair Labor
Standards Act and state labor laws, or if we are found to have failed to provide or continue health insurance or benefits
to our employees in violation of the Employee Retirement Income Security Act or the PPACA. We have had from
time to time and now have such lawsuits pending against us. In addition, from time to time, customers file complaints
or lawsuits against us alleging that we are responsible for some illness or injury they suffered at or after a visit to a
store. We are also subject to a variety of other claims in the ordinary course of business, including personal injury,
lease and contract claims. The restaurant industry has also been subject to a growing number of claims that the menus
and actions of restaurant chains have led to the obesity of certain of their customers.

We are also subject to dram shop statutes in certain states in which our stores are located. These statutes generally
provide a person injured by an intoxicated person the right to recover damages from an establishment that wrongfully
served alcoholic beverages to the intoxicated individual. Recent litigation against restaurant chains has resulted in
significant judgments and settlements under dram shop statutes. Because these cases often seek punitive damages,
which may not be covered by insurance, such litigation could have an adverse impact on our business, results of
operations or financial condition. Regardless of whether any claims against us are valid or whether we are liable,
claims may be expensive to defend and may divert time and money away from operations and hurt our financial
performance. A judgment significantly in excess of our insurance coverage or not covered by insurance could have a
material adverse effect on our business, results of operations or financial condition. Also, adverse publicity resulting
from these allegations may materially affect our stores and us.

Local conditions, events, terrorist attacks, adverse weather conditions and natural disasters could adversely affect
our business.

Certain of the regions in which our stores are located have been, and may in the future be, subject to adverse local
conditions, events, terrorist attacks, adverse weather conditions, or natural disasters, such as earthquakes, floods and
hurricanes. Depending upon its magnitude, a natural disaster could severely damage our stores, which could adversely
affect our business, results of operations or financial condition. Our corporate headquarters, company-owned
distribution center, game repair facility and our data center, as well as our backup data facility are all located in
Dallas, Texas. A natural or man-made disaster could significantly impact our ability to provide services and systems
to our stores and negatively impact store operations throughout our operations. We currently maintain property and
business interruption insurance through the aggregate property policy for each of the stores. However, such coverage
may not be sufficient if there is a major disaster. In addition, upon the expiration of our current insurance policies,
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We may not be able to adequately protect our intellectual property.

Our intellectual property is essential to our success and competitive position. We use a combination of intellectual
property rights, such as trademarks and trade secrets, to protect our brand and certain other proprietary processes and
information material to our business. The success of our business strategy depends, in part, on our continued ability to
use our intellectual property rights to increase brand awareness and further develop our branded products in both
existing and new markets. If we fail to protect our intellectual property rights adequately, we may lose an important
advantage in the markets in which we compete. If third parties misappropriate or infringe our intellectual property, the
value of our image, brand and the goodwill associated therewith may be diminished, our brand may fail to achieve and
maintain market recognition, and our competitive position may be harmed, any of which could have a material
adverse effect on our business, including our revenues. Policing unauthorized use of our intellectual property is
difficult, and we cannot be certain that the steps we have taken will prevent the violation or misappropriation of such
intellectual property rights by others. To protect our intellectual property, we may become involved in litigation,
which could result in substantial expenses, divert the attention of management and adversely affect our revenue,
financial condition and results of operations.

We cannot be certain that our products and services do not and will not infringe on the intellectual property rights of
others. Any such claims, regardless of merit, could be time-consuming and expensive to litigate or settle, divert the
attention of management, cause significant delays, materially disrupt the conduct of our business and have a material
adverse effect on our financial condition and results of operations. As a consequence of such claims, we could be
required to pay a substantial damage award, take a royalty-bearing license, discontinue the use of third-party products
used within our operations and/or rebrand our business and products.

Disruptions in our information technology systems could have an adverse impact on our operations.

We rely heavily on various information technology systems, including point-of-sale, kiosk and amusement operations
systems in our stores, data centers that process transactions, communication systems and various other software
applications used throughout our operations. Our ability to effectively manage our business depends significantly on
the reliability, integrity and capacity of these systems. Some of these systems have been internally developed or we
may rely on third party providers and platforms for some of these information technology systems and support.
Although we have operational safeguards in place, they may not be effective in preventing the failure of these systems
or platforms to operate effectively and be available. Such failures may be caused by various factors, including power
outages, catastrophic events, problems with transitioning to upgraded or replacement systems, flaws in third party
software or services, errors by our employees or third party service providers, or a breach in the security of these
systems or platforms, including through cyber-attacks. If our incident response, disaster recovery and business
continuity plans to not resolve these issues in an effective manner, they could cause material negative impacts to the
efficiency of our operations and our financial results, and remediation of such problems could result in significant,
unplanned capital expenditures.

The unauthorized access, theft or destruction of customer or employee personal, financial or other data or of our
proprietary or confidential information that is stored in our information systems or by third parties on our behalf
could impact our reputation and brand and expose us to potential liability and loss of revenues.

Our information systems, such as those we use for our point-of-sale, web and mobile platforms, and for administrative
functions, including human resources, payroll, accounting and internal and external communications, as well as the
information technology systems of our third party business partners and service providers, can contain personal,
financial or other information that is entrusted to us by our customers and employees. Our information systems also
contain proprietary and other confidential information related to our business. Our information technology systems,
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long periods of time. As such, we may be unable to anticipate these techniques or implement adequate preventive
measures. The hardware, software or applications we develop or procure from third parties may also contain defects in
design or manufacture or other problems that could unexpectedly compromise information security. Unauthorized
parties may also attempt to gain access to our systems or facilities through fraud, trickery or other methods of
deceiving our team members, contractors and temporary staff. In fiscal 2007, there was an external breach of our
credit card processing systems, which led to fraudulent credit card activity and resulted in the payment of fines and
reimbursements for the fraudulent credit card activity. As part of a settlement with the Federal Trade Commission, we
have implemented a series of corrective measures in order to ensure that our computer systems are secure and that our
customers personal information is protected. Despite our considerable efforts and investment in technology to secure
our computer network, security could still be compromised, confidential information could be misappropriated or
system disruptions could occur in the future. This could cause significant harm to our reputation, lead to a loss of sales
or profits or cause us to incur significant costs to reimburse third parties for damages.

The market price of our common stock is subject to volatility.

During fiscal 2016, the price of our common stock fluctuated between $29.54 and $58.25 per share. The market price
of our common stock may be significantly affected by a number of factors, including, but not limited to, actual or
anticipated variations in our operating results or those of our competitors as compared to analyst expectations, changes
in financial estimates by research analysts with respect to us or others in the restaurant and other entertainment
industries, and announcement of significant transactions (including mergers or acquisitions, divestitures, joint ventures
or other strategic initiatives) by us or others in the restaurant and other entertainment industries. In addition, the equity
markets have experienced price and volume fluctuations that affect the stock price of companies in ways that have
been unrelated to an individual company s operating performance. The price for our common stock may continue to be
volatile, based on factors specific to our company and industry, as well as factors related to the equity markets overall.

Failure of our internal control over financial reporting could harm our business and financial results.

Our management is responsible for establishing and maintaining effective internal control over financial reporting.
Internal control over financial reporting is a process to provide reasonable assurance regarding the reliability of
financial reporting for external purposes in accordance with accounting principles generally accepted in the United
States. Because of its inherent limitations, internal control over financial reporting is not intended to provide absolute
assurance that we would prevent or detect a misstatement of our financial statements or fraud. Any failure to maintain
an effective system of internal control over financial reporting could limit our ability to report our financial results
accurately and timely or to detect and prevent fraud. A significant financial reporting failure or material weakness in
internal control over financial reporting could result in substantial cost to remediate, and could cause a loss of investor
confidence and decline in the market price of our stock.

Changes to accounting rules or regulations may adversely affect our results of operations.

Changes to existing accounting rules or regulations may impact our future results of operations or cause the perception
that we are more highly leveraged. New accounting rules or regulations and varying interpretations of existing
accounting rules or regulations have occurred and may occur in the future. For instance, accounting regulatory
authorities have issued changes to existing accounting requirements that require the present value of committed
operating leases to be recorded as right-of-use lease assets and lease liabilities on the balance sheet beginning in fiscal
2019. This and other future changes to accounting rules or regulations could have a material adverse affect on the
presentation of our business, financial condition and results of operations.
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Provisions in our amended and restated certificate of incorporation and amended and restated bylaws and
Delaware law may discourage, delay or prevent a change of control of our company or changes in our
management and, therefore, may depress the trading price of our stock.

Our amended and restated certificate of incorporation and amended and restated bylaws include certain provisions that
could have the effect of discouraging, delaying or preventing a change of control of our Company or changes in our
management, including, among other things:

restrictions on the ability of our stockholders to fill a vacancy on the Board of Directors;

our ability to issue preferred stock with terms that the Board of Directors may determine, without
stockholder approval, which could be used to significantly dilute the ownership of a hostile acquirer;

the inability of our stockholders to call a special meeting of stockholders;

specify that special meetings of our stockholders can be called only upon the request of a majority of our
Board of Directors or our Chief Executive Officer;

the absence of cumulative voting in the election of directors, which may limit the ability of minority
stockholders to elect directors; and

advance notice requirements for stockholder proposals and nominations, which may discourage or deter a
potential acquirer from soliciting proxies to elect a particular slate of directors or otherwise attempting to
obtain control of us.
These provisions in our amended and restated certificate of incorporation and our amended and restated bylaws may
discourage, delay or prevent a transaction involving a change of control of our Company that is in the best interest of
our minority stockholders. Even in the absence of a takeover attempt, the existence of these provisions may adversely
affect the prevailing market price of our common stock if they are viewed as discouraging future takeover attempts.

Section 203 of the Delaware General Corporation Law may affect the ability of an interested stockholder to engage in
certain business combinations, including mergers, consolidations or acquisitions of additional shares, for a period of
three years following the time that the stockholder becomes an interested stockholder. An interested stockholder is
defined to include persons owning directly or indirectly 15% or more of the outstanding voting stock of a corporation.
Accordingly, Section 203 could have an anti-takeover effect with respect to certain transactions that the Board of
Directors does not approve in advance. The provisions of Section 203 may encourage companies interested in

acquiring the Company to negotiate in advance with the Board of Directors because the stockholder approval
requirement would be avoided if the Board of Directors approves either the business combination or the transaction

that results in the stockholder becoming an interested stockholder.

However, Section 203 also could discourage attempts that might result in a premium over the market price for the
shares held by stockholders. These provisions also may make it more difficult to accomplish transactions that
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stockholders may otherwise deem to be in their best interests. Our amended and restated certificate of incorporation
provides that we will not be governed by Section 203 of the Delaware General Corporation Law. However, our
amended and restated certificate of incorporation contains a provision that provides us with protections similar to
Section 203 of the Delaware General Corporation Law, and will prevent us from engaging in a business combination
with an interested stockholder for a period of three years from the date such person acquired such common stock
unless (with certain exceptions) the business combination is approved in a prescribed manner, including if Board of
Directors approval or stockholder approval is obtained prior to the business combination.

ITEM 1B. UNRESOLVED STAFF COMMENTS
Not applicable.
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ITEM 2. PROPERTIES

As of January 29, 2017, we lease the building or site of all of our 92 operating stores. Our stores operate as either

large or small store formats, with stores having greater than 30,000 square feet being considered a large store format.

The table below shows the locations of our operating stores as of January 29, 2017:

* A province of Canada
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State
Arizona
Arkansas
California
Colorado
Connecticut
Florida
Georgia
Hawaii
Idaho

Illinois
Indiana
Kansas
Kentucky
Massachusetts
Maryland
Michigan
Minnesota
Missouri
Nebraska
Nevada

New Mexico
New York
North Carolina
Ohio
Oklahoma
Oregon
Pennsylvania
Rhode Island
South Carolina
Tennesee
Texas
Virginia
Wisconsin
Ontario*

Large Format Small Format
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All of our stores are located on land that is leased. The contracted lease terms, including renewal options, generally

range from 20 to 40 years. Our leases typically provide for a minimum annual rent plus contingent rent to be

determined as a percentage of the applicable store s annual gross revenues. We currently pay contingent rent in 31 of
our stores. Generally, leases are net leases that require us to pay our pro rata share of taxes, insurance and maintenance
costs. All of our leases include renewal options that give us the opportunity to extend the lease terms through 2023 or
later. Additionally, as of January 29, 2017, we have signed 28 lease agreements for future store openings, including

eight stores that are under construction. Our eight stores under construction, including our stores in Carlsbad,

California, Columbia, South Carolina and Overland Park, Kansas, which opened for
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business on January 30, 2017, February 13, 2017 and March 6, 2017, respectively, are excluded from the table above.
During fiscal 2016, we purchased land for a future site in Tampa, Florida which is expected to open in fiscal 2018.
The purchase price of $3,608 is included in property and equipment.

In addition to our leased stores, we lease a 47,000 square foot office building and 30,000 square foot warehouse
facility in Dallas, Texas for use as our corporate headquarters and distribution center. This lease expires in
October 2021, with options to renew until October 2041. We also lease a 31,000 square foot warehouse facility in
Dallas, Texas for use as additional warehouse space. This lease will expire in January 2019, with options to renew
until January 2028.

ITEM 3. LEGAL PROCEEDINGS

We are subject to certain legal proceedings and claims that arise in the ordinary course of our business, including
intellectual property disputes, miscellaneous premises liability, employment-related claims and dram shop claims. In
the opinion of management, based upon consultation with legal counsel, the amount of ultimate liability with respect
to, or an adverse outcome in any such legal proceedings or claims will not materially affect our business, the
consolidated results of our operations or our financial condition. See Note 11 to our Notes to Consolidated Financial
Statements included elsewhere in this Report for a summary of legal proceedings.

ITEM 4. MINE SAFETY DISCLOSURES
None.
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PART II

ITEM 5. MARKET FOR REGISTRANT S COMMON EQUITY, RELATED STOCKHOLDER MATTERS
AND ISSUER PURCHASES OF EQUITY SECURITIES
Common Stock Market Prices and Dividends

Our common stock has traded on NASDAQ Global Market ( NASDAQ ) under the symbol PLAY since our IPO on
October 9, 2014 in the third quarter of fiscal 2014. Prior to that time, there was no public market for our shares. As of
March 22, 2017, there were 265 holders of record of our common stock. The following table sets forth the quarterly
high and low sales prices of our common stock as reported on NASDAQ.

Fiscal 2016 High Low

First Quarter Ended May 1, 2016 $42.12 $29.54
Second Quarter Ended July 31, 2016 $49.90 $36.83
Third Quarter Ended October 30, 2016 $47.30 $37.60
Fourth Quarter Ended January 29, 2017 $58.25 $39.15
Fiscal 2015 High Low

First Quarter Ended May 3, 2015 $34.21 $27.76
Second Quarter Ended August 2, 2015 $39.87 $30.84
Third Quarter Ended November 1, 2015 $43.35 $30.84
Fourth Quarter Ended January 31, 2016 $43.06 $32.31

On January 27, 2017, the closing price of our common stock on NASDAQ was $54.80. Computershare Trust
Company, N.A. is the transfer agent and registrar for our common stock.

Dividend Policy

We have not historically declared or paid any cash dividends on our common stock. We have elected to retain all
available funds to fund the development and growth of our business, reduce debt and repurchase previously issued
stock. However, in the future, subject to the factors described below and our future liquidity and capitalization, we
may change this policy and choose to pay dividends or further expand our stock repurchase program. The amount of
dividends we can pay is limited by the terms of our credit facility and may be further limited by any future
indebtedness we incur. Our business is conducted through our principal operating subsidiary, Dave & Buster s, Inc.
( D&B Inc ). Dividends from and cash generated by D&B Inc will be our principal sources of cash to repay
indebtedness, fund operations and pay dividends. Accordingly, our ability to pay dividends to our stockholders is
dependent on the earnings and distributions of funds from D&B Inc.

Any future determination to pay dividends or expand share repurchases will be at the discretion of our Board of
Directors and will take into account:

restrictions in agreements governing our indebtedness;
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general economic and business conditions;

our financial condition and results of operations;

our capital requirements;

the ability of D&B Inc to pay dividends and make distributions to us; and

other factors as our Board of Directors may deem relevant.

See Management s Discussion and Analysis of Financial Condition and Results of Operations.
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Issuer Purchases of Equity Securities

Information regarding repurchase of our common stock during the fourth quarter ended January 29, 2017:

Approximate Dollar Value of

Shares That May
Total Number of Shares Yet Be
Total Number Repurchased as Repurchased
of Shares Average Price Part of Under the Plan

Period (1) Repurchased Paid per Share Publicly Announced Plan ?  (in thousands) »
October 31,
2016 November 27,
2016 42,745 $ 42.22 42,745 $ 90,831
November 28,
2016 January 1, 2017 166,370 $ 55.50 166,370 $ 81,598
January 2, 2017
January 29, 2017 187,026 $ 55.73 187,026 $ 71,175

(1) Monthly information is presented by reference to our fiscal periods during the fourth quarter ended January 29,
2017.

(2)  Effective June 7, 2016, our Board of Directors approved a share repurchase program authorizing up to $100,000
in share repurchases through February 3, 2019, the end of our 2018 fiscal year. The Company may repurchase
shares on the open market, through privately negotiated transactions, and through trading plans designed to
comply with Rule 10b5-1 of the Securities Exchange Act of 1934, as amended (the Exchange Act ). The share
repurchase program may be modified, suspended or discontinued at any time.

Performance Graph

The graph below and accompanying table matches D&B Entertainment s cumulative total shareholder return on

common stock with cumulative total returns of the NASDAQ Composite Index, S&P 600 Small Cap Index and S&P

600 Consumer Discretionary Index. The graph tracks the performance of a $100 investment in our common stock and

in each of the indices (with the reinvestment of dividends) from October 10, 2014 (the date when our common stock

first started trading) to January 29, 2017. The indices are included for comparative purposes only. They do not

necessarily reflect management s opinion that such indices are an appropriate measure of the relative performance of

our common stock. This graph is furnished and not filed with the SEC and it is not soliciting material , and should not
be incorporated by reference in any of our filings under the Securities Act of 1933 (the Securities Act ), as amended, or
the Exchange Act, whether made before or after the date hereof and irrespective of any general incorporation language

in such filings.
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Period Ended
10/9/2014  2/1/2015  1/31/2016  1/29/2017
PLAY $100.00 $179.63 $ 226.69 $ 342.50
S&P 600 Small Cap $100.00 $110.16 $ 10499 §$ 141.75
S&P 600 Consumer Discretionary $100.00 $116.77 $ 103.57 $ 121.41
NASDAQ Composite $100.00 $ 10840 $ 10790 $ 132.38

ITEM 6. SELECTED FINANCIAL DATA
The following selected financial data is qualified in entirety by the consolidated financial statements (and the related
Notes thereto) contained in Item 8 and should be read in conjunction with Management s Discussion and Analysis of

Financial Condition and Results of Operations

in Item 7. The statement of operations and cash flows data for each of

the fiscal years ended January 29, 2017, January 31, 2016, February 1, 2015 and the balance sheet data as of

January 29, 2017 and January 31, 2016 were derived from our audited consolidated financial statements included
elsewhere in this Report. The statement of operations and cash flows data for the fiscal year ended February 2, 2014
and February 3, 2013 and the balance sheet data as of February 1, 2015, February 2, 2014 and February 3, 2013 were
derived from our audited consolidated financial statements that are not included elsewhere in this Report. Unless
otherwise noted herein, historic share data has been adjusted to give effect of a 224.9835679 for 1 stock split of our
common stock which was effective on October 9, 2014.

We operate on a 52 or 53 week fiscal year that ends on the Sunday after the Saturday closest to January 31. Each
quarterly period has 13 weeks, except in a 53 week year when the fourth quarter has 14 weeks. All fiscal years
presented herein consist of 52 weeks, except fiscal 2012 (ended February 3, 2013), which consists of 53 weeks.

Fiscal Year Ended
January 29, January 31, February 1,  February 2, February 3,
2017 2016 2015 2014 2013

Statement of Operations Data:
Total revenues $ 1,005,158 $ 866,982 $ 746,751 $ 635,579 $ 608,067
Operating income 150,516 110,036 73,861 51,039 43,714
Net income 90,795 59,619 7,636 2,169 8,782
Balance sheet data (as of end
of period):
Cash and cash equivalents 20,083 25,495 70,876 38,080 36,117
Working capital (deficit) (1) (102,193) (46,567) 17,140 (13,700) 5,863
Property and equipment, net 606,865 523,891 436,048 388,093 337,239
Total assets (2 1,052,733 1,003,701 944,794 854,385 804,511
Total debt, net @ 264,128 337,416 423,496 478,304 461,951
Stockholders equity 439,452 346,338 258,697 150,448 147,411
Other data:
Capital expenditures $ 180,577 $ 162,892 $ 129,688 § 105894 $ 78,689
Stores open at end of period ) 92 81 73 66 61
Stores closed during period 2 1 1
Net income per share of
common stock:
Basic $ 2.16 $ 1.46 $ 022 % 0.07 $ 0.26
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Diluted $ 210  § 1.39
Weighted average number of

shares outstanding:

Basic 41,951,770 40,968,455
Diluted 43,288,592 42,783,905

(1) Defined as total current assets minus total current liabilities.
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0.21

35,314,884
37,126,048

$

0.06

33,187,776
34,030,115

0.26

33,186,426
33,747,535
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(2> Prior year balances have been revised to reflect the impact of adopting Accounting Standards Update
No. 2015-03, Simplifying the Presentation of Debt Issuance Costs, described further in Note 1 to the
Consolidated Financial Statements.

() The number of stores open excludes one franchise location in Canada that ceased operations as a Dave & Buster s
on May 31, 2013.

ITEM 7. MANAGEMENT S DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS
OF OPERATIONS
The following discussion and analysis of our financial condition and results of operations should be read together with
our audited consolidated financial statements and related notes included herein. Unless otherwise specified, the
meanings of all defined terms in Management s Discussion and Analysis of Financial Condition and Results of
Operations are consistent with the meanings of such terms as defined in the Notes to Consolidated Financial
Statements. This discussion contains statements that are, or may be deemed to be, forward-looking statements within
the meaning of Section 27A of the Securities Act and Section 21E of the Exchange Act. These forward-looking
statements can be identified by the use of forward-looking terminology, including the terms believes,  estimates,
anticipates,  expects, intends, may, will or should or,in each case, their negative or other variations or compar
terminology. These forward-looking statements include all matters that are not historical facts. They appear in a
number of places throughout this Report and include statements regarding our intentions, beliefs or current
expectations concerning, among other things, our results of operations, financial condition, liquidity, prospects,
growth, strategies and the industry in which we operate.

By their nature, forward-looking statements involve risks and uncertainties because they relate to events and depend
on circumstances that may or may not occur in the future. Forward-looking statements are not guarantees of future
performance and our actual results of operations, financial condition and liquidity, and the development of the
industry in which we operate may differ materially from those made in or suggested by the forward-looking
statements contained in this annual report as a result of various factors, including those set forth in Item 1A Risk
Factors . In addition, even if our results of operations, financial condition and liquidity, and the development of the
industry in which we operate are consistent with the forward-looking statements contained in this Report, those results
or developments may not be indicative of results or developments in subsequent periods.

General

We are a leading owner and operator of high-volume venues in North America that combine dining and entertainment
for both adults and families under the name Dave & Buster s . Founded in 1982, the core of our concept is to offer our
customers the opportunity to Eat Drink Play and Watch all in one location. Eat and Drink are offered through a full
menu of Fun American New Gourmet entrées and appetizers and a full selection of non-alcoholic and alcoholic
beverages. Our Play and Watch offerings provide an extensive assortment of entertainment attractions centered around
playing games and watching live sports and other televised events. Our customer mix skews moderately to males,
primarily between the ages of 21 and 39, and we believe we also serve as an attractive venue for families with children
and teenagers. We believe we appeal to a diverse customer base by providing a highly customizable experience in a
dynamic and fun setting.

Our stores average 43,000 square feet, range in size between 16,000 and 66,000 square feet and are open seven days a

week, with hours of operation typically from 11:30 a.m. to midnight on Sunday through Thursday and 11:30 a.m. to
2:00 a.m. on Friday and Saturday.
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Our Growth Strategies and Outlook

Our growth is based primarily on the following strategies:

Pursue disciplined new store growth;

Grow our comparable stores sales; and

Expand the Dave & Buster s brand internationally.
For further information about our growth strategies and outlook, see Item 1 Business Our Growth Strategies .

Key Measures of Our Performance

We monitor and analyze a number of key performance measures to manage our business and evaluate financial and
operating performance. These measures include:

Comparable store sales. Comparable store sales are a year-over-year comparison of sales at stores open at the end of
the period which have been open for at least 18 months as of the beginning of each of the fiscal years. It is a key
performance indicator used within the industry and is indicative of acceptance of our initiatives as well as local
economic and consumer trends. Our comparable stores consisted of 66, 59 and 57 stores as of the end of fiscal 2016,
fiscal 2015 and fiscal 2014, respectively. Fiscal 2015 comparable store sales exclude sales from our Williamsville
(Buffalo), New York location, which closed and relocated in the third quarter of fiscal 2015, and our Farmingdale
location, which closed on February 8, 2015. Fiscal 2014 comparable store sales exclude sales from our
Kensington/Bethesda, Maryland ( Bethesda ) location, which closed on August 12, 2014.

New store openings. Our ability to expand our business and reach new customers is influenced by the opening of
additional stores in both new and existing markets. The success of our new stores is indicative of our brand appeal and
the efficacy of our site selection and operating models. During fiscal 2016, we opened eleven new stores.

Non-GAAP Financial Measures

In addition to the results provided in accordance with generally accepted accounting principles ( GAAP ), we provide
non-GAAP measures which present operating results on an adjusted basis. These are supplemental measures of
performance that are not required by or presented in accordance with GAAP and include Adjusted EBITDA, Adjusted
EBITDA Margin, Store Operating Income Before Depreciation and Amortization and Store Operating Income Before
Depreciation and Amortization Margin (defined below). These non-GAAP measures do not represent and should not
be considered as an alternative to net income or cash flows from operations, as determined in accordance with GAAP,
and our calculations thereof may not be comparable to similarly entitled measures reported by other companies and
should not be considered in isolation or as a substitute for measures of performance prepared in accordance with
GAAP. Although we use these non-GAAP measures to assess the operating performance of our business, they have
significant limitations as an analytical tool because they exclude certain material costs. For example, Adjusted
EBITDA does not take into account a number of significant items, including our interest expense and depreciation and
amortization expense. In addition, Adjusted EBITDA excludes pre-opening and other costs which may be important in
analyzing our GAAP results. Because Adjusted EBITDA does not account for these expenses, its utility as a measure
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of our operating performance has material limitations. Our calculations of Adjusted EBITDA adjust for these amounts
because they vary from period to period and do not directly relate to the ongoing operations of the currently
underlying business of our stores and therefore complicate comparison of underlying business between periods.
Nevertheless, because of the limitations described above management does not view Adjusted EBITDA or Store
Operating Income Before Depreciation and Amortization in isolation and also uses other measures, such as revenues,
gross margin, operating income and net income (loss), to measure operating performance.
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Adjusted EBITDA and Adjusted EBITDA Margin. We define Adjusted EBITDA as net income (loss), plus interest
expense, net, loss on debt retirement, provision (benefit) for income taxes, depreciation and amortization expense, loss
on asset disposal, share-based compensation, pre-opening costs, capital markets transaction costs, currency transaction
(gains) losses and other costs. Adjusted EBITDA Margin is defined as Adjusted EBITDA divided by total revenues.

Adjusted EBITDA is presented because we believe that it provides useful information to investors, analysts and rating
agencies regarding our operating performance. By reporting Adjusted EBITDA, we provide a basis for comparison of
our business operations between current, past and future periods by excluding items that we do not believe are
indicative of our core operating performance.

Store Operating Income Before Depreciation and Amortization and Store Operating Income Before Depreciation
and Amortization Margin. We define Store Operating Income Before Depreciation and Amortization as operating
income (loss), plus depreciation and amortization expense, general and administrative expenses and pre-opening costs.

Store Operating Income Before Depreciation and Amortization Margin is defined as Store Operating Income Before
Depreciation and Amortization divided by total revenues. Store Operating Income Before Depreciation and
Amortization Margin allows us to evaluate operating performance of each store across stores of varying size and
volume.

We believe that Store Operating Income Before Depreciation and Amortization is another useful measure in
evaluating our operating performance because it removes the impact of general and administrative expenses, which
are not incurred at the store-level, and the costs of opening new stores, which are non-recurring at the store-level, and
thereby enables the comparability of the operating performance of our stores for the periods presented. We also
believe that Store Operating Income Before Depreciation and Amortization is a useful measure in evaluating our
operating performance within the entertainment and dining industry because it permits the evaluation of store-level
productivity, efficiency and performance, and we use Store Operating Income Before Depreciation and Amortization
as a means of evaluating store financial performance compared with our competitors. However, because this measure
excludes significant items such as general and administrative expenses and pre-opening costs, as well as our interest
expense, net and depreciation and amortization expense, which are important in evaluating our consolidated financial
performance from period to period, the value of this measure is limited as a measure of our consolidated financial
performance.

Presentation of Operating Results

We operate on a 52 or 53 week fiscal year that ends on the Sunday after the Saturday closest to January 31. Each
quarterly period has 13 weeks, except in a 53 week year when the fourth quarter has 14 weeks. Fiscal 2016, 2015, and
2014, which ended on January 29, 2017, January 31, 2016 and February 1, 2015, respectively, each contained 52
weeks. All dollar amounts are presented in thousands, unless otherwise noted, except share and per share amounts.

Key Line Item Descriptions

Revenues. Total revenues consist of food and beverage revenues as well as amusement and other revenues. Beverage
revenues refer to alcoholic beverages. Our revenue growth is primarily influenced by the number of new store
openings and growth in comparable store revenues. Comparable store revenue growth reflects the change in
year-over-year revenue for the comparable store base and is an important measure of store performance. Comparable
store sales growth can be generated by increases in average dollars spent per customer and improvements in customer
traffic.
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We continually monitor the success of current food and beverage items, the availability of new menu offerings, the
menu price structure and our ability to adjust prices where competitively appropriate. With respect to the beverage
component, we operate fully licensed facilities which offer full beverage service, including alcoholic beverages,
throughout each store.

Our stores offer an extensive array of amusements and entertainment options, with typically over 150 redemption and
simulation games. We also offer traditional pocket billiards and shuffleboard in many locations. Redemption games
offer our customers the opportunity to win tickets that can be redeemed for prizes in the WIN! area, ranging from
branded novelty items to high-end home electronics. Our redemption games include basic games of skill, such as
skeeball and basketball, as well as competitive racing, and individual electronic games of skill. We review the amount
of game play on existing amusements in an effort to match amusements availability with customer preferences. We
intend to continue to invest in new games as they become available and prove to be attractive to our customers. Our
unique venue allows us to provide our customers with value driven food and amusement combination offerings
including our Eat & Play Combo (a promotion that provides a discounted Power Card in combination with select
entrées), Super Charge Power Card offerings (when purchasing or adding value to a Power Card, the customer is
given the opportunity to add more chips to the Power Card at a lower cost per chip amount), Half-Price Game Play
(every Wednesday, from open to close, we reduce the price of every game in the Midway by one-half), and Everyone s
a Winner (a limited-time offer providing a prize to every customer that purchases or adds value to a Power Card in the
amount of ten dollars or more). We also offer various food and beverage discounts during key sports viewing times. In
addition, from time to time we have limited time offers which allow our customers to play certain new games for free
as a way to introduce those new games.

Our D&B Sports concept, currently incorporated in approximately 80% of our store base, provides an attractive
opportunity to market our broader platform to new and existing customers through a year-round calendar of
programming and promotions tied to popular sporting events and sport-related activities. Large television screens,
comfortable seating, a full menu of food and beverages and artwork often featuring images of local sports teams and
sports icons help create an exciting environment for watching sports programming.

The special events portion of our business represented 10.3% of our total revenues in the year ended January 29, 2017.
We believe our special events business is an important sampling and promotional opportunity for our customers
because many customers are experiencing Dave & Buster s for the first time. Accordingly, a considerable emphasis is
placed on the special events portion of our business.

Cost of products. Cost of products includes the cost of food, beverages and the amusement redemption items. The cost
of products is driven by product mix and pricing movements from third-party suppliers. The cost of products as a
percentage of the related revenues is impacted by the underlying product cost as well as menu pricing. We continually
strive to gain efficiencies in both the acquisition and use of products while maintaining high standards of product
quality.

Operating payroll and benefits. Operating payroll and benefits consist of wages, employer taxes and benefits for store
personnel. We continually review the opportunity for labor efficiencies, principally through scheduling refinements.

Other store operating expenses. Other store operating expenses consist primarily of store-related occupancy, supply
and outside service expenses, utilities, repair and maintenance and marketing and promotional costs.

General and administrative expenses. General and administrative expenses consist primarily of personnel, facilities
and professional expenses for the various departments of our corporate headquarters as well as share-based

COHIpCIlSﬂtiOH expense.
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Depreciation and amortization expense. Depreciation and amortization expense includes the depreciation of property
and equipment and the amortization of trademarks with finite lives.

Pre-opening costs. Pre-opening costs include costs associated with the opening and organizing of new stores,
including pre-opening rent (rent expense recognized during the period between date of possession and the store s
opening date), staff training and recruiting, and travel costs for employees engaged in such pre-opening activities.

Interest expense, net. Interest expense, net includes the cost of our debt obligations including the amortization of loan
fees, net of any interest income earned or interest expense capitalized and the change in the fair value of the interest
rate cap.

Loss on debt retirement. 1.oss on debt retirement consists of the write-off of unamortized loan costs and other fees
associated with the refinancing of our debt. It also includes losses associated with the early prepayment of debt with
proceeds from our IPO in fiscal 2014.

Provision for income taxes. Provision for income taxes represents current and deferred income taxes in federal, state,
and foreign jurisdictions.

Liquidity and Cash Flows
The primary source of cash flow is from our operating activities and availability under the revolving credit facility.
Store-Level Variability, Quarterly Fluctuations, Seasonality and Inflation

We have historically operated stores varying in size and have experienced significant variability among stores in
volumes, operating results and net investment costs.

Our new locations typically open with sales volumes in excess of their expected long term run-rate levels, which we
refer to asa honeymoon effect. We expect our new store sales volumes in year two to be 10% to 20% lower than our
year one targets, and to grow in line with the rest of our comparable store base thereafter. As a result of the substantial
revenues associated with each new store, the number and timing of new store openings will result in significant
fluctuations in quarterly results.

In the first year of operation new store operating margins (excluding pre-opening expenses) typically benefit from
honeymoon sales leverage on occupancy, management labor and other fixed costs. This benefit is partially offset by
normal inefficiencies in hourly labor and other costs associated with establishing a new location. In year two,
operating margins may decline due to the loss of honeymoon sales leverage on fixed costs which is partially offset by
improvements in store operating efficiency. Furthermore, rents in our new stores are typically higher than our
comparable store base. We expect our new store margins on Store Operating Income Before Depreciation and
Amortization (excluding allocated marketing costs) in year two to be up to four percentage points lower in the second
full year of operations than our year one targets, and to grow in line with the rest of our comparable store base
thereafter.

We also expect seasonality to be a factor in the operation or results of the business in the future with higher first and
fourth quarter revenues associated with the spring and year-end holidays. These quarters will continue to be
susceptible to the impact of severe weather on customer traffic and sales during that period. Our third quarter, which
encompasses the back-to-school fall season, has historically had lower revenues as compared to the other quarters.
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We expect that volatile economic conditions will continue to exert pressure on both supplier pricing and consumer
spending related to entertainment and dining alternatives. Although there is no assurance that our cost of products will
remain stable or that federal, state or local minimum wage rates will not increase beyond amounts currently legislated,
the effects of any supplier price increases or minimum wage rate increases are expected to be partially offset by

selected menu price increases where competitively appropriate.

Fiscal 2016 Compared to Fiscal 2015

Results of operations. The following table sets forth selected data, in thousands of dollars and as a percentage of total
revenues (unless otherwise noted) for the periods indicated. All information is derived from the accompanying

consolidated statements of comprehensive income.

Fiscal Year Ended

January 29, 2017
Food and beverage revenues $ 452,140 45.0%
Amusement and other revenues 553,018 55.0
Total revenues 1,005,158 100.0
Cost of food and beverage (as a percentage of food and
beverage revenues) 114,946 254
Cost of amusement and other (as a percentage of amusement
and other revenues) 65,354 11.8
Total cost of products 180,300 17.9
Operating payroll and benefits 228,827 22.8
Other store operating expenses 287,322 28.6
General and administrative expenses 54,474 5.4
Depreciation and amortization expense 88,305 8.8
Pre-opening costs 15,414 1.5
Total operating costs 854,642 85.0
Operating income 150,516 15.0
Interest expense, net 6,985 0.7
Loss on debt retirement
Income before provision for income taxes 143,531 14.3
Provision for income taxes 52,736 5.3
Net income $ 90,795 9.0%
Change in comparable store sales (1) 3.3%
Company-owned stores open at end of period (2 92
Comparable stores open at end of period (1) 66
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Fiscal Year Ended
January 31, 2016

$405,841 46.8%
461,141 53.2
866,982 100.0
104,757 25.8
58,053 12.6
162,810 18.8
200,129 23.1
250,186 28.8
53,600 6.2
78,660 9.1
11,561 1.3
756,946 87.3
110,036 12.7
11,464 1.3
6,822 0.8
91,750 10.6
32,131 3.7

$ 59,619 6.9%

8.9%
81
59
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() Comparable store sales (year-over-year comparison of stores operating at the end of the fiscal period and
open at least 18 months as of the beginning of each of the fiscal years) is a key performance indicator
used within the industry and is indicative of acceptance of our initiatives as well as local economic and
consumer trends.
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) Our new store openings during the last two fiscal years were as follows:

Fiscal Year Ended January 29, 2017

Fiscal Year Ended January 31, 2016

Location Opening Date
Rochester, NY 3/7/2016
El Paso, TX 4/11/2016
Capitol Heights (Baltimore), MD 4/25/2016
Little Rock, AR 6/13/2016
Florence, KY 6/27/2016
Summerlin (Las Vegas), NV 8/8/2016
Fresno, CA 10/17/2016
Toledo, OH 10/31/2016
Silver Spring (Greater DC), MD 11/21/2016
Oakville (Toronto), Canada 12/5/2016
Daly City (San Francisco), CA 12/15/2016

Reconciliations of Non-GAAP Financial Measures

Adjusted EBITDA

The following table reconciles Net income to Adjusted EBITDA for the periods indicated:

Net income

Interest expense, net
Loss on debt retirement
Provision for income tax

Depreciation and amortization expense

EBITDA

Loss on asset disposal
Share-based compensation
Pre-opening costs
Transaction and other costs (1)

Adjusted EBITDA @

Adjusted EBITDA Margin

Location Opening Date
Pelham Manor (metro New York

City), NY 4/27/2015
Euless (Dallas), TX 5/3/2015
Kentwood (Grand Rapids), MI 5/18/2015
Woburn (Boston), MA 5/26/2015
Edina (Minneapolis), MN 8/3/2015
Buffalo, NY 10/1/2015
Friendswood (Houston), TX 11/16/2015
Glendale (Phoenix), AZ 11/23/2015
Springfield (Greater DC), VA 12/21/2015
San Antonio, TX 1/18/2016

Fiscal Year
Ended
January 29,
2017
$ 90,795

6,985

52,736
88,305

238,821
1,533
5,828

15,414
(73)

$ 261,523

26.0%

Fiscal Year
Ended
January 31,
2016

$ 59,619
11,464
6,822
32,131
78,660

188,696
1,411
4,109

11,561
2,068

$ 207,845

24.0%

() Primarily represents costs related to currency transaction (gains) or losses, capital market transactions and

store closure costs.
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Beginning in the fourth quarter of 2016 we revised our calculation of Adjusted EBITDA to exclude
adjustments for changes in deferred amusement revenue and ticket liabilities. This change has been applied
retrospectively to all periods presented.
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Store Operating Income Before Depreciation and Amortization

The following table reconciles operating income to Store Operating Income Before Depreciation and Amortization for

the periods indicated:

Fiscal Fiscal
Year Year
Ended Ended
January 29, January 31,
2017 2016
Operating income $ 150,516 $ 110,036
General and administrative expenses 54,474 53,600
Depreciation and amortization expense 88,305 78,660
Pre-opening costs 15,414 11,561
Store Operating Income Before Depreciation
and Amortization $ 308,709 $ 253,857
Store Operating Income Before Depreciation
and Amortization Margin 30.7% 29.3%

Capital Additions

The following table represents total accrual-based additions to property and equipment. Total capital additions do not
include any reductions for accrual-based tenant improvement allowances or proceeds from sale-leaseback transactions
(collectively, Payments from landlords ).

Fiscal Year Fiscal Year

Ended Ended
January 29, January 31,
2017 2016
New store $ 135,476 $ 120,648
Operating initiatives, including remodels 20,919 22,106
Games 19,809 9,870
Maintenance Capital 15,983 14,712
Total capital additions $ 192,187 $ 167,336
Payments from landlords $ 46,262 $ 29,754

Results of Operations
Revenues

Total revenues increased $138,176, or 15.9%, to $1,005,158 in fiscal 2016 compared to total revenues of $866,982 in
fiscal 2015. For the year ended January 29, 2017, we derived 30.4% of our total revenue from food sales, 14.6% from
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beverage sales, 54.2% from amusement sales and 0.8% from other sources. For the year ended January 31, 2016, we
derived 31.6% of our total revenue from food sales, 15.2% from beverage sales, 52.4% from amusement sales and
0.8% from other sources.

The increased revenues in fiscal 2016 were from the following sources:

Comparable stores $ 25,587
Non-comparable stores 112,023
Other 566
Total $138,176

Comparable store revenue increased $25,587, or 3.3%, in fiscal 2016 compared to fiscal 2015. The increase in
comparable store revenue over prior year is primarily attributed to growth in amusement sales. Comparable
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walk-in revenues, which accounted for 88.9% of comparable store revenue for fiscal 2016, increased $23,550, or 3.5%
compared to fiscal 2015. Comparable store 